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<b>ABSTRACT</b><br>

Social mediais an effective mediato increase brand popularity. Previous studies found that the brand has
significant effects on the consumers purchasing decision. Indicator of brand popularity on social media
includes the number of followers, likes, shares, comments, and views of the video. The objective of this
study is to analyze the effects of post time, post content, and brand interaction on brand post popularity of
Facebook fan page. Data collected through observation of six (6) international top brands on the Facebook
fan page. Data were analyzed using logit regression method. The results show that post time, post content,
and brand interaction have significant effects on brand popularity. The managerial implication, it is crucial
to highlight that Facebook is a useful platform on brand popularity building. Our discussion section shows
some suggested in managing the brand based on our resuilts.
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