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<b>ABSTRAK</b><br>

Penelitian ini bertujuan untuk mengetahui pemahaman nasabah Bank Syariah tentang wakaf uang. Selain itu
juga bertujuan untuk mengetahui bagaimana dan seberapa besar pengaruh variabel sikap, norma subjektif,
dan kendali prilaku terhadap intensi berwakaf uang di Badan Wakaf Indonesia (BWI). Penelitian ini
menggunakan theory of planned behaviour oleh Ajzen. Metode yang digunakan yaitu tabulasi silang dan
regresi berganda. Hasi| riset menyatakan bahwa nasabah Bank Syariah masih belum memahami wakaf uang
dengan baik, termasuk pengetahuan mereka akan kebolehan wakaf uang. Selain itu, hasil riset juga
menyatakan Variabel norma subjektif dan kendali prilaku berpengaruh signifikan terhadap intensi nasabah
Bank Syariah untuk berwakaf uang secara parsial, sedangkan variabel sikap tidak berpengaruh signifikan
secaraparsial, dan variabel intensi berwakaf uang mampu dijelaskan oleh ke tiga variabel yaitu sikap, norma
subjektif, dan kendali perilaku sebesar 40%.

<hr>

<b>ABSTRACT</b><br>

Thisresearch is aiming to find the understanding of Islamic bank customers about the cash wagf, and also to
find out how and how much the attitude, subjective norm, and perceived behavioural control influence the
intention for cash waqgf in Indonesian Wagf Board (BWI1). This study is based on the theory of planned
behavior by Ajzen. The method used are cross tabulations and multiple regression. The results indicate that
the Islamic bank customers understanding about cash wagf is not yet well enough, including their
knowledge about the ability of cash wagf. Besides, the result indicates that subjective norms and perceived
behavioural control significantly and partially affect the Islamic bankings' customers' intention. Whereas
attitude does not significantly and partially affect the intention. Cash wagf intention is able to be explained
by attitude, subjective norms, and perceived behavioura control by 40%.
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