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Abstrak
 

The conglomeration of the television media industry changed company marketing strategies. An aim af the

marketing strategy transformation ls usually to create a new brand image of the company or product. To

establish this newv brand image, Lativi went through acquisition at the end of 2007 and changed it’s name

into Tv0ne in February 2008. Through accurate Repostianing and Rebranding lt attempts to create a new

image ln the minds of the television viewers. This transformation took place because of will of the Tv0ne

management to create o new market in the Indonesian television viewers by being a television company

which has a new image that suits TvOne’s market target. 
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