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Internet dan Computer Mediated Communication (CMC) telah menjadi hal yang tidak asin dalam kehidupan
sehari-hari masyarakat modern. Hampir semua kegiatan yang dilakukan manusia saat ini melibatkan
aat/gadget untuk memudahkan mereka dalam beraktifitas. Keberadaan social media di internet, mendorong
munculnya identitas-identitas baru seperti @poconggg. @poconggg sendiri muncul sebagal seorang selebriti
berkat identitas yang iatampilkan di duniavirtual (Twitter).

Penelitian ini menggunakan pendekatan kualitatif, dengan paradigm konstruktivis, dan strategi penelitian
Socia Constructivism. Wawancara mendalam dilakukan terhadap tiga orang follower @poconggg untuk
mengetahui interpretasi mereka terhadap apa yang @poconggg tampilkan di Twitter.

Hasil penelitian menunjukkan bahwa pemilik akun @poconggg dipandang sebagai selebriti oleh para
informan karena dia mampu menarik khalayak duniavirtual melalui pesan yang ia hadirkan (teks yang ia
hasilkan) dalam Twitter. Hal ini membuat orang-orang menjadi followernya, mengikuti dan meretweet
pesan-pesannya, menyebarluaskan namanya bahkan memunculkan persona selebriti darinya.

...... Internet and Computer Mediated Communication (CMC) has become so familiar with the daily lives of
the modern society. Almost every activities that people do nowadays involves atool/gadget that makes it
easier for people to do what they do. The emergence of the social mediain the Internet brings newfound
kind of identity such as @poconggg. He himself emerges as a celebrity thanks to how he depicts himself in
the virtual world ?in this case Twitter.

This research uses a constuctivist paradigm, with a qualitative approach and uses Social Constuctivism as a
strategy to see the subject. In-depth interview is done to 3 followers of @poconggg to see what are their
interpretations to what @poconggg portrays in Twitter.

The results have shown that the owner of @poconggg is considered as a celebrity by his followers because
he can attract audiences/fans from the virtual world through the text that he produced in Twitter. It causes
people to follow him, replies and retweets his tweets, spreads his name and even brings out a celebrity
personaout of it.
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